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M
onarch Basics is pleased to announce 

that their expansion, which began in 

the early spring days of  2012, has now 

been completed. An addition 12,500 

square feet of  space has been added to the ware-

house and retail shopping space.

Among the many highlights of  this impres-

sive expansion is the 2,600 square foot furniture 

clearance centre, as well as a 2,500 square foot 

state-of-the-art loading area for Monarch’s busy 

fl eet of  delivery vehicles. 

“This expansion had been in our plans for 

years, and every detail was thought out careful-

ly,” says co-owner Todd Palcit, who has worked 

tirelessly to complete the project alongside his 

brother and co-owner Troy. “We’re proud to have 

the largest offi ce furniture showroom in South-

western Ontario.”

Today, Monarch Basics, likely the most popu-

lar and beloved business product expert in the 

region, now boasts 43,000 square feet of  ware-

house, retail and offi ce space.

“Every decision we make here at Monarch Ba-

sics is based on customer service, which is why 

we are expanding – to serve you better,” says 

Troy. Monarch Basics has been servicing the ar-

eas of  Windsor, Chatham, Essex and Kent coun-

ties since 1950, and continues to meet and exceed 

customer demand by extending its services to 

reach London, St. Thomas and Woodstock.

Here We Grow Again!

The expanded Monarch Basics now boasts the largest offi ce furniture showroom 
in Southwestern Ontario.

All photos: Ed Goodfellow – Special to The Star

The expansive showroom fl oor is just part of the 43,000 square feet of warehouse, retail and offi ce space Monarch now has after expanding.

1993  building elevation.
1998 building elevation.

1976 - original location building elevation.

E
stablished in 1950, Monarch Basics has 

been Windsor and Essex County’s pre-

ferred full-service dealer of  offi ce prod-

ucts and furniture, as well as interior de-

sign and installation. 

“The business began in 1950; we started 

downtown, right across the street from the 

old Windsor Star,” says Todd Palcit, “Our 

lineup has really changed over the years. It 

is now very technology driven.”

In 1976, Monarch Basics moved to its cur-

rent location on Provincial Road. “My fa-

ther thought he’d just forget about the retail 

side of  things, and concentrate on the com-

mercial end of  the business,” remembers 

Todd. “This area didn’t look at all like what 

it looks like now — there were all fi elds and 

open space around us, and he thought there 

would be no way people would come out 

here for simple things like a single pen or 

some paper.

“But when he opened up the warehouse 

to the public, he actually found that he saw 

more retail business here than he ever got 

downtown. People weren’t buying a single 

pen or a few erasers — they were buying 

lots of  merchandise, thanks to commercial 

accounts walking in buying retail.”

In 1993, Monarch Basics saw the addi-

tion of  20,000 square feet to its warehouse, 

thanks to its seemingly endless popularity. 

In 1998, large glass showrooms were added 

to the front of  the store, which, according to 

Troy, gave Monarch Basics a more “retail-

friendly” aesthetic. Those showrooms often 

feature stylish, unexpected offi ce furnish-

ings, like denim seating and Union Jack 

drawers, or Restoration Hardware-inspired 

tables and mod, whimsical chairs. 

Today, Monarch Basics’ most recent ex-

pansion — the addition of  more warehouse 

space and an enormous clearance centre — 

has seen its growth to an impressive 43,000 

square feet of  warehouse and retail space. 

It’s a far cry from its original 5,000 square 

foot home in downtown Windsor 63 years 

ago. 

“We’ve always concentrated on full offi ce 

productivity, and have prided ourselves 

on being a one-stop shop — we love saving 

people money,” says Todd. “We don’t just 

carry offi ce products, but we carry break 

room and cleaning supplies also. It’s a way 

for us to help you reduce the number of  vis-

its and invoices you make out to different 

vendors — we can save you on the cost and 

time spent on issuing purchase orders.

“The customer has always been number 

one for us,” explains Troy. “The expansion 

isn’t just about us and how much we’ve 

worked to build the business ... it’s custom-

er loyalty. We have our customers to thank 

for our continued growth.”

Its massive selection of  in-stock and 

special order office furniture, including 

chairs, fi ling cabinets, workstations and 

armoires, as well as offi ce accessories and 

necessities like tablets, printers, scanners 

and laptops has placed Monarch Basics at 

the top of  its industry. With interior de-

signers and furniture specialists on hand 

as well, and next-day or same-day deliv-

ery upon request, Monarch Basics carries 

the largest selection of  offi ce products in 

Southwestern Ontario, and a proven cus-

tomer favourite. 

Monarch Basics: History and growth
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I’ve been dealing with Monarch for about three or four years now. 

They’re an integral part of our Western re-development project. We 

trust them mainly with all our workstations, furniture, fi ling cabi-

nets, that kind of thing. 

Why did we decide on Monarch? When we went out for pricing, 

they had the best prices for what we were looking to buy. But it goes 

beyond that. For service and delivery, you couldn’t ask for a bett er 

company.  I’ve had the pleasure of dealing with multiple people, and 

each of them is highly knowledgeable and trustworthy. I would abso-

lutely recommend Monarch to anyone. They defi nitely take pride in 

what they do and it shows in the end product.  

 - Jamie Revait, Project Coordinator, Windsor Regional Hospital 

Te s t i m o n i a l

The Monarch Basics staff

Retail
 

You’ve got questions; they’ve got all the answers.  Monarch Basics’ expert staff 
will help choose the best products for you.  Come in and test their abilities.

Outside Sales
 This team is committed to working collaboratively with Monarch’s customers 

to meet their needs.  They are passionate and knowledgeable about Monarch 
Basics’ continuously expanding product lines. 

Administration
 

From purchasing to information technology to accounting. The administrative 
department at Monarch Basics work closely together to facilitate the needs of 
our customers and staff members.

Shipping/Receiving
 

Things need to happen quickly and effi ciently in this department; they provide 
guaranteed next day delivery and same day emergency service.

We deliver offi ce 
productivity 

solutions in a 
personalized 

eco-friendly way!

We want to save 
you time, money 

and space

I’ve been dealing with Monarch since January 2012. I’ve bought sev-
eral workstations from Monarch, outfi tt ing several offi  ces and breakroom 

areas for a 750,000 square foot building. We checked with various suppli-
ers around the city, and Monarch, fi rst of all, had the best product, but it’s 
their customer service which is by far the best. They took the time to look at 
the layout of the building and suggested where workstations and cafeteria 
spaces would best be put together. The most impressive thing was that they did everything timely. Maran-
da spent a lot of time with us on the presentations, and she walked through 
the space with us and integrated what we were looking for into the design 
of the building.

When you get to know someone like Maranda, and a company like Mon-
arch, you develop a relationship and they know what you want. We recently 
used Monarch for an offi  ce we’re opening in Pennsylvania – prices are so 
competitive at Monarch that even with shipping, it was still worth it to out-
fi t the space with their products. We sent Maranda a photo of the layout 

of the building, and she didn’t even have to go out there – she knew exactly 
what we wanted and what we needed.  

- Rick Kociuk, Project Manager, Syncreon 

Te s t i m o n i a l
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As part of Monarch Basics’ massive expansion, they have 
introduced the Clearance Centre, 2,600 square feet of 

space which will carry quality furniture and workstations at 
blow-out prices. 

“We purchase truckloads of quality goods at a heavily 
discounted rate, and we’re able to pass on those savings to 
customers,” says Todd. Inventory comes in daily, so clients 
looking for unique fi nds at rock-bottom prices should visit 
the store regularly for deals on everything from desks to 

chairs to canvas art.  

Clearance Centre

Monarch Basics Clearance Centre.

The Monarch Basics staff

Service
 

Streamline service from Monarch’s door to yours.  Whether delivering coffee 
and coffee supplies or installing an offi ce building full of furniture, this team pro-
vides top notch service with a smile. 

Customer Service
 

Monarch Basics’ customer service department combined has over 70 years of 
experience in the offi ce products industry. You will not fi nd a more professional 
and knowledgeable team of experts.

Family
 

Monarch Basics has been proudly owned and operated by the Palcit family, and 
from day one has sought to treat each customer as top priority. That tradition 
continues today. All family members live locally and have remained committed to 
Windsor-Essex. 

From back left: Todd, Troy, Rick and John Palcit (front).

John Palcit came from a very modest back-
ground; a native of Windsor, the only child made 
ends meet by getting a job at an offi ce supplies 
company as a shipper at the age of 17. He also 
took on odd jobs, picking and selling worms to 
fi shermen, and worked as a cab driver during the 
evenings. 

“He was a really hard worker, and quickly fi gured 
that if he could concentrate on sales, he’d be 
able to make more money and fi nd success that 
way,” explains Troy, one of his three sons. His wife, 
Donna, was in full support of John’s ambition.

“Donna helped him with the business has much 
as she could while raising three boys.”

“His family was his motivation.”
John’s success in offi ce supply sales came rap-

idly; soon, his hard work was being recognized by 
industry leaders, winning sales award after sales 
award. John’s passion for his work and commit-
ment to his customers earned him much-deserved 
praise, as his earnest desire to go the extra mile 

was an inspiration to colleagues and clients alike.
Eventually, John felt the desire to start his own 

business. A cherished employee of a successful 
offi ce supply company (what was known then as 
simply Monarch), news of John’s planned depar-
ture quickly reached the ears of the owners. 

“(The owners of Monarch) got wind of it and 
didn’t want him to leave,” states Todd. “They of-
fered him part ownership of the company, and he 
accepted.”

Several years after, John bought out his part-
ners, and concentrated on growing Monarch on his 
own. The business fl ourished, and when his sons 
came of age, John invited them on board. 

“The rest,” Todd says with a chuckle, “is his-
tory.”

John, an avid hunter and fi sherman, and proud 
grandfather to six grandchildren, retired about 
seven years ago. And while he has left his beloved 
company in the hands of his capable sons, “he 
still consults with us boys – he’s still there for 
advice whenever we need him,” says his youngest 
son, Troy. “We’re still learning from him.”

Founder’s legacy
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Talking furniture with 
Furniture Specialist, 
Maranda Klapowich
For Maranda Klapowich, one of  

Monarch Basics’ highly regarded 

furniture consultants and a consis-

tent customer favourite, it has been a 

dream career.

With an interior design background 

and certifi cation from St. Clair Col-

lege, Klapowich started at Monarch 

Basics as a member of  its inside sales 

team. “It prepared me to handle all 

scopes of  work,” she explains. “It’s 

hard to put into a simple statement 

what we do here – there’s such a large 

scope of  work. Having worked with 

commercial clients and meeting resi-

dential requests, I’m really prepared 

to handle whatever comes my way. It’s 

how we’ve been trained here.”

Whether it’s a new build, an offi ce 

reconfi guration, or simply adding a 

new work station to an existing layout, 

Klapowich is excited about each and 

every new prospect handed to her. 

“When a client calls me specifi cally, 

I offer design, space planning, I anal-

yse work fl ow, whether they work as 

a team or focus on work as an individ-

ual. We meet to analyze what they do 

within an eight-hour day. Sometimes 

just answering simple questions clari-

fi es many issues for people, who really 

don’t realize how they naturally move 

throughout the course of  a work day. 

When designing a new space, all of  

that comes to light, and it’s really cool 

to be able to create solutions that are 

fl uid and ergonomic.”

Klapowich is well versed in ergo-

nomics – she studies what each em-

ployee does and assesses their needs 

based on her finds. “It’s not just the 

work stations, but also 

the accessories,” she 

explains. “Most people 

aren’t working at their 

stations as they should 

be. Whether it’s sitting 

in an incorrect chair, 

or not realizing the rep-

etition of  an action over 

the course of  a day, it’s 

really important to pay 

attention to ergonomics.

“It’s not just in facto-

ries, where people are 

performing repetitive 

activities all day. It’s 

highly important in 

clerical or data entry, where people are 

sitting in periods of  up to four hours 

at a time. It’s not just about the work-

stations but about the smaller details 

like lighting and accessories. Health 

and wellness cannot be ignored, and 

we design spaces to address both aes-

thetics and ergonomic functionality.”

Along with design consultations, 

the furniture design team at Monarch 

Basics is also available to create color 

renderings, suggest flooring, wall-

coverings, window treatments and 

recommend lighting solutions. “If  it’s 

something customized that Monarch

doesn’t regularly source – like fl oral

arrangements – we can do those too.

As a long standing business, we have 

trusted partners, and we manage the 

project from beginning to end. 

“We try to be a one-stop shop so our 

client isn’t running around.”

Klapowich says that 

for her and her col-

leagues, incomparable 

service is always of

utmost importance. 

“When clients come

to me, I want to main-

tain my reputation for 

promptness,” she says. 

“I try to never go 48

hours without an an-

swer, a proposal, a full 

solution. 

“Because we work

in a variety of  sectors, 

like government, health 

care and education, we

have a vast knowledge of  the needs

of  different industries. We can go as

small scale as one offi ce or outfi t an 

entire building.

“We’ve worked hard to build trust

over the years, and that’s not just 

about fulfi lling the needs that are re-

quired right now,” she continues. “If

they have issues, years later, we’re 

here. Our after-sales service is what 

clients really rely on us for. We’ll take 

care of  them down the road, with as 

much respect and enthusiasm as the

fi rst day they set foot in our store.”

The Furniture Team

The Furniture Specialists

The Monarch Basics Furniture Team is ready to bring your offi ce or home 
space to life. With years of experience, excellent customer service skills and 
extended product knowledge, you can count on our team of specialists to fulfi ll 
your every need. Contact the team today!

 Jacqueline Gilchrist - Furniture Specialist 
jg@monarchbasics.com
Jacqueline has worked in sales and customer service for 

over 15 years, and for the past four years has been a furniture 
specialist here at Monarch Basics. Jacqueline is able to solve 
client’s offi ce design problems with solutions that meet their 
needs. She loves building and maintaining relationships with 
customers and always looks forward to seeing the fi nal results 
once everything is complete. Jacqueline has a knack for solv-
ing client’s organizational, economical and design problems. 
“Knowledge of the furniture products available to our clients 
has really helped me to meet all our customer’s needs.”  

Lary Johnson - Furniture Specialist
lary@monarchbasics.com
Lary has 12 years of experience in the offi ce furniture indus-

try and specializes in ergonomics, the science of how human 
physical abilities and limitations interact with the layout and 
properties of the workplace. Lary has a natural gift for fi nding 
the perfect chair to suit your every need and can explain the 
importance of ergonomics in a detailed yet straightforward 
manner. “I love getting that smile from a happy, satisfi ed 
customer!” Got a question about ergonomic seating? Be sure 
to visit Lary in our beautiful furniture showroom - the largest in 
Southwestern, Ontario!  

Steve Hann - Designer/Furniture Specialist
steve@monarchbasics.com
Steve has been in the offi ce furniture industry for over 30 

years. For the past 5 years, he has been a designer for our 
Furniture Division. Steve is best known for space planning, 
problem solving, and creating functional yet beautiful offi ce 
spaces. He enjoys seeing a project transform from the design 
stage to the install stage. Steve is able to take the client’s 
ideas and turn them into a real, workable offi ce space. “It 
makes me feel good when a customer says ‘Thanks, you did a 
great job!’”  

Maranda Klapowich - Designer/Furniture Specialist
maranda@monarchbasics.com
For the past 7 years, Maranda has been known for her 

promptness in responding to client requests here at Monarch 
Basics. As a designer, she enjoys sharing her skills and ser-
vices with her clients to assist them in completing their project 
vision. Maranda is effi cient at maximizing the workspace and 
storage requirements in small and challenging spaces for her 
clients. “Every day is different and I am offered the opportunity 
to apply my expertise with each project; large or small.”  

Shawn Hopkins - Designer/Furniture Specialist
shawn@monarchbasics.com
Shawn has a talent for visualizing spaces and troubleshoot-

ing problems if they arise. With 10 years of experience in 
the offi ce furniture industry, he is meticulous and detailed in 
every aspect of the project in its entirety. As a former AutoCAD 
designer, Shawn is able to determine which of the various 
furniture lines will work best within the working environment. 
“I like to see the fi nal product after the furniture has been 
installed and be able to say I had a part in that.”  

Linda Sorrell - Furniture Specialist
linda@monarchbasics.com
With over 35 years of experience in the offi ce furniture 

industry, Linda’s vast knowledge is an asset to her strong 
customer service skills. She is passionate about understand-
ing the customer’s needs and requirements from the beginning 
of the job to the very end. She has worked in many different 
areas in our furniture department and often oversees large-
scale projects. Linda will go above and beyond to fi nd the right 
products to suit your home or offi ce space. “I love making the 
customer’s day! A happy customer is a repeat customer.”  

Amanda Horton - AutoCAD Designer
design@monarchbasics.com
Amanda is the AutoCAD designer for the Monarch Basics 

Furniture Division. She is passionate about design and mak-
ing a positive change, while being unique and as sustainable 
as possible. Amanda enjoys taking on challenging tasks and 
has a knack for thinking outside the box. “I believe that if the 
customer is not happy with the results, you are not fi nished 
your job yet.” 

Maranda Klapowich
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While Monarch Basics is 

known for its offi ce supplies and 

workplace solutions – desks, 

workstations, stationary and 

lighting – more and more clients 

are learning that Monarch sup-

plies a vast quantity of  cleaning 

and break room products as well. 

“We don’t just sell offi ce sup-

plies anymore,” says Troy. “We 

supply offices with hopefully 

everything you need. It’s all part 

of  our one-stop-shop mandate.” 

From fundamentals like paper, 

pens and batteries to consum-

ables like Keurig K-Cups, Mon-

arch Basics aims to supply each 

of  its clients with what they 

need for a complete work envi-

ronment.

“Our products now include 

coffee and coffee supplies, multi-

purpose cleaners, bathroom 

tissue, vacuum cleaners,” says 

Troy. “The cleaning and break 

room section of  our catalogue 

lists all your supply needs, and 

you can order in small or large 

quantities. 

“By doing this, we really hope 

to simplify things even further 

for our customers. Now, you can 

order your bathroom tissue, 

your fi ling systems, your toner 

cartridges – all from one place. 

One store, one invoice.”

In a time when employees are 

spending longer days at the of-

fice, it has become imperative 

to businesses to keep their staff  

members comfortable while at 

work. Monarch Basics now sup-

plies snack foods like Lipton 

Soup and Pringles, as well as

small appliances, like Black and 

Decker coffeemakers and toast-

ers. Monarch also has larger 

break room appliances available 

to order, like microwaves and re-

frigerators. 

Product diversifi cation: Now more than just offi ce supplies

Our experience with Monarch has been second to none. Maranda 
(Klapowich) is a joy to work with – she’s very responsive, and she not 
only delivers great product, she also has great follow up. I’m very busy 
– like a lot of people, I wear many hats – so the fact I could trust Ma-
randa to take care of things, like sending people out, delivering things 
on time, it defi nitely helps.

We get our desks and chairs from Monarch. Maranda will help us 
set up any ergonomic assessments we need, which are of particular 
importance for our clerical an offi  ce staff . In health care, we have to 
buy furniture that meet certain and specifi c standards and Monarch 
is one of few suppliers who meet those standards. 
 - Jason Keane, Environmental Services Manager, 
 

Leamington District Memorial Hospital 

Te s t i m o n i a l

Customer Service is key
S

tellar customer service has been the life-

blood of  Monarch Basics. Ask any long-time 

customer, and you’ll likely get the response 

that while Monarch boasts a vast inventory that 

rivals any competitor in and around the region, 

it’s truly its customer service standards that 

have kept it the industry leader for the last six 

decades. 

Monarch Basics’ low turnover rate and em-

ployment practices have ensured that their 

customer service team – everyone from ship-

ping to accounting to the experts on the retail 

fl oor – is the most experienced in the business. 

Whether a customer is phoning in a question or 

ruminating over a purchase in-store, a member 

of  the customer service team is always ready 

and happy to provide the customer with what-

ever he or she may need. Each member of  the 

Monarch Basics group is equipped to help with 

general inquiries, order tracking, order place-

ment, product recommendations, online order 

assistance, and post-sales service.

“There are a lot of  reasons we want to make 

sure our client service is second to none,” says 

Todd. “We’re always happy to get feedback from 

all of  our customers, because it helps us get it 

right every time, and it helps us improve.” 

The Palcits feel that Monarch Basics’ re-

nowned customer service can be attributed to 

a number of  factors, which include their low 

employee turnover rate, employee satisfaction 

and local representation. As a locally-owned 

business and not simply a franchise or arm of  

another large, multi-national corporation, Mon-

arch Basics is able to treat each of  its accounts 

as a member of  the Monarch family. It’s been 

said that each employee who reaches out to the 

clients becomes a helpful and valued partner of  

that client’s business, as they have been trained 

to focus only and always on the client’s needs. 

With a spectacular warehouse team that 

works hand in hand with the customer ser-

vice department, clients are assured that their 

requests are met accurately each time. Each 

department is in contact and constant commu-

nication on a daily basis, ensuring speed, fl ex-

ibility and precision on every order. 

“Our employee turnover is very low, especial-

ly in key client service positions like customer 

service and account management,” says Troy. 

“We like to think we make this a fun, healthy 

environment for every employee.” Monarch Ba-

sics’ unparalleled commitment to its employees 

promises each member of  its team that they 

never need fear drastic corporate changes, lay-

offs or inexperienced staff. Customers of  Mon-

arch Basics, in turn, know that each employee 

of  the organization is well equipped to handle 

any inquiry and request. 

“Our customers benefi t from that low turn-

over rate, too,” adds Todd. “It means they’re 

dealing with staff  (members) who are positive 

and courteous and knowledgeable. 

“Troy and I are also very close to each depart-

ment,” continues Todd, “so if  there’s anything 

that a client needs that by some chance is above 

and beyond what our trained professionals can 

do, we’re here to help.” 

Monarch Basics’ fl exible service means that 

there are few process-related hurdles that get 

in the way of  customer satisfaction. The man-

agement team meets weekly to discuss positive 

changes, and to make decisions that are often 

put in place immediately. 

While every effort is made to guarantee out-

standing service in-store, the delivery service 

required by so many corporate clients is also 

of  utmost importance to the executive group at 

Monarch Basics. Delivery schedules can be cus-

tomized, so that all clients can be assured that 

delivery expectations are always met. Deliver-

ies are made only in Monarch Basics delivery 

vehicles, by responsible and trained Monarch 

Basics drivers. 

What sets Monarch Basics apart from all of  

its competitors is its ability to run things so 

smoothly behind the scenes that the delivery 

of  its customer service promises, seems com-

pletely seamless.  Monarch Basics uses a high-

ly sophisticated and well-designed software 

program that was created specifically to aid 

the offi ce supply industry. Named Acsellerate

Solutions, this program is a unique reporting 

and analysis tool which allows the company 

to create a number of  reports in a rapid man-

ner. These reports include sales and returns by 

product department; top items by sales; order 

fi ll rate by account and account department;

customer business review and invoice history, 

among others. 

Customer Service employees.

We’ve been dealing with Monarch for years. They’re our go-to choice for offi  ce 

supplies – pen, paper, that kind of thing.

But a month ago we moved from the building we had been in for fi fteen years 

into a brand new building, and we decided to replace all of our desks that we’d had 

forever with all new desks. Monarch was the clear choice. Not only were their prices 

in line, their service was phenomenal. Maranda was the agent we dealt with, and as 

our main sales and service contact, she was a real partner throughout the entire 

process. She worked with us intensely and identifi ed what our needs were. You don’t 

realize that there are so many choices – you take for granted the desks you sit at 

every day, and it can be quite confusing to confi gure a brand new offi  ce from scratch. 

Maranda spent a lot of time trying to understand our needs and worked with our 

choice of styles and colours. 
We also had some very tight timelines, and that’s where Monarch really shone. 

From order to installation, Maranda shepherded us through the process. She 

worked late, emailed early in the morning. She coordinated the installation team 

and ultimately did what I thought was impossible. 90% of all our offi  ce furniture was 

installed in one day! They installed 25 desks in the blink of an eye, so that we could 

be ready to work the following day.

It was a great, great experience. I’m walking around telling everybody about 

our work stations, that everything came from Monarch. They’ve been a spectacular 

partner, and I couldn’t be happier. 

 - Shelley Fellows, Vice President of Operations, Radix Inc.

Te s t i m o n i a l
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Monarch Basics has long been dedicated to its 

customers, its staff  and the community, but 

it’s also profoundly committed to an even great-

er good – keeping the environment as healthy as 

possible. “We’re committed to a world in which 

every generation inherits a better, cleaner earth 

than the one before it,” say the Palcits in their 

eco-mission statement. “We expect more from 

ourselves than from the soil, and give back more 

than we take.”

This mission of  Monarch Basics is to the leader 

in environmental responsibility, supplying busi-

ness products with the great environmental ben-

efit while meeting 

the explicit needs of  

each of  its custom-

ers. Through their 

success, Monarch 

aims to inspire its 

customers, its staff  

and the community 

at large to work to-

ward environmen-

tal responsibility in 

the workplace.

“At Monarch Ba-

sics, we’re dedicated 

to the promotion of  

innovative business 

practices that mini-

mize our impact on 

the environment,” 

says Todd. “We are 

working to provide 

an inspiring and eq-

uitable workplace 

while becoming a resource and advocate for a 

better world. We are committed to sustainabil-

ity.”

In an attempt to prove its company-wide com-

mitment to environmental responsibility and 

ecological business practices, Monarch Basics 

has implemented a number of  sustainable pro-

grams designed to generate immediate and long-

term environmental benefi ts. 

As a consumer of  business products, including 

paper – one of  the most resource intensive prod-

ucts in the world – Monarch Basics employs an 

eco-team, whose mandate is to continually look 

for ways to reduce waste and increase recycling 

practices. An offi ce recycling program has been 

in place for years – paper, metal, glass and plas-

tic, collected by the City of  Windsor each week, 

is a non-negotiable practice for its employees. 

Literally tons of  cardboard is recycled year af-

ter year through regional recycling. 

Power-save features are active on every one of  

Monarch Basics’ printers and copy machines, 

and electronic statements are offers to every 

customer in an effort to reduce consumption of  

paper and envelopes. 

All of  Monarch Basics’ flyers, distributed 

to tens of  thousands of  households through-

out Windsor-Essex and surrounding areas, are 

printed on paper containing a minimum of  30% 

post-consumer recycled material. In 2013, Mon-

arch Basics decided to increase their customer 

outreach by electronic marketing, effectively 

reducing their carbon footprint by lowering the 

number of  physical fl yers and catalogues dis-

tributed to the public.

On Monarch’s 

billing end, they 

have invested in 

an electronic docu-

ment management 

system which was 

designed to convert 

the company’s in-

ternal reports into 

PDF format for stor-

age and distribu-

tion. Not only have 

they pledged to help 

their customers 

become more envi-

ronmentally con-

scious, they have 

also taken the lead 

in their own facili-

ties, reducing paper 

consumption and 

ensuring a greener 

offi ce space.

As the region’s leading supplier of  offi ce prod-

ucts, Monarch’s catalog of  over 1,500 environ-

mentally-responsible supplies provides custom-

ers with a variety of  choices that meet stringent 

standards, and which provide a measurable and 

significant environmental benefit. Toner and 

inkjet cartridges are accepted for both recycling 

purposes and remanufacture, and an inkjet car-

tridge refi lling service is available on-site.

Monarch Basics also has drop-off  boxes in-

tended for rechargeable batteries, which cannot 

be disposed of  in regular garbage; cell phones 

can also be dropped off  for recycling and reman-

ufacturing. 

Boxes are also re-used for delivery of  product, 

and all wooden skids received in the warehouse 

are re-purposed or sent to a recycling facility. 

“We recognize the value of  environmental re-

sponsibility,” says Troy. “It’s something that’s 

really important to us. We support the best prac-

tices in the development of  products and materi-

als that reduce environmental impact.”

Monarch Basics’ eco-mission

Since its inception in 1950, under the direc-

tion of  John Palcit, Monarch Basics has been 

highly regarded for its superior customer ser-

vice and attention to detail. Now, with Monarch 

Basics under the hands of  his sons, Todd and 

Troy, it continues to exceed customers’ expecta-

tions, continually growing its inventory, product 

line and digital access.

Monarch Basics recently introduced a brand 

new, industry-leader e-commerce solution, a 

project which was born of  extensive research 

into customer needs and expectations. Mon-

arch’s desire to impress and satisfy their grow-

ing customer base led to the development of  this 

highly functional and much-lauded state-of-the-

art system, which has been taken to market for 

research and broadly tested to ensure its rel-

evance to every individual client and corporate 

customer’s needs. 

“We’re really proud of  this online ordering 

system,” says Troy. “Implementing ideas like 

this just insures that we continue to make things 

easier for our current clients as well as future 

clients.”

The features of  Monarch’s e-commerce prod-

uct, a searchable, environmentally-friendly cata-

log, are plentiful. It contains a powerful, easy-to-

navigate design, complete with a search engine. 

Password-protected user profi les ensure that the 

customer is always aware of  previous and cur-

rent orders in a secure, locked system. 

The Favourites List provides the customer

with the ability to create any number of  favou-

rite lists – organizations with various divisions 

can create these favourite lists to save items most 

commonly used and ordered by department. 

The Quick Order Form was designed also for

the customer’s ease of  use; if  quantities and 

item numbers are known, they can be rapidly

added to the order without having to be searched 

and added to the cart. 

Scheduled Orders have been a welcome ad-

dition to this e-commerce solution as well. For

departments who need to place orders that need 

not be fi lled until a future date, Monarch Basics’ 

online system has the capability to save the or-

der, which is submitted to the warehouse on the 

date specifi cally chosen by the customer.

Users can be defi ned as appropriate ‘approv-

ers’ or ‘shoppers,’ in the Online Approval Pro-

cess, further enhancing the security of  Monarch 

Basics’ online ordering system.

Account-specific pricing is implemented in

the system; all eligible contract and discount

pricing is what’s visible to each specifi c client

when logged in. The price you view is the price 

you pay.

Lastly, customers are able to leave line notes 

with orders, allowing all customers to place spe-

cial delivery instructions with each order.

Online ordering system
http://monarchbasics.com/shop.php
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“We have worked together for close to 40 years, John is a loyal cus-

tomer and leader in the industry. I have enjoyed our relationship, and I am 

gratifi ed to see the transition of our businesses to the next generation.”

Saul Feldberg

 
Founder and Chief Executive Offi  cer, The Global Group

GRAND RE-OPENING windsorstar.com Friday, November 15, 2013 E7

NATIONAL

National 
buying power

109 Dealers 
Coast to Coast

When Monarch was founded in 1950, it quickly proved it-

self  an industry leader by providing exceptional service and 

high quantity sales. 

In 1976, the national Basics buying group was founded, a 

national network of  dealers, each of  which is 100% Cana-

dian owned and operated. Basics dealers are committed to 

servicing the offi ce product needs of  residential consumers 

and corporate buyers from around the country; its client base 

includes some of  the largest corporations in Canada. 

Monarch Basics is a proud member of  the national Basics 

buying group. Thanks to this national network of  dealers, 

which boast collective sales in excess of  $1 billion, Monarch 

is able to offer the most competitive pricing to its customers. 

Basics private-branded products are carried in-store and 

priced lower than other name brands, but which also carry 

over 10,000 major brand products to choose from as well. 

All Basics dealerships are locally owned and operated; Mon-

arch Basics is still an independent dealer, but has the power 

of  a national chain. Customers benefi t from Monarch’s ties to 

the Basics group, as they are provided an unlimited selection 

of  quality products sold and serviced by highly trained and 

expert staff. 

Monarch Basics has long had a history of contributing to various
charitable organizations throughout Windsor-Essex, including Essex 
Region Conservation Authority (ERCA), Children’s Aid and The Wind-
sor-Essex Humane Society. For the last fi ve years, in partnership
with McDonald’s, they have been a major sponsor of AM800’s Class
of the Week, supplying area schoolchildren with an astounding 700
backpacks throughout each school year. 

They’re proud to be an active contributor to the community, and
have pledged to continue to be a trusted charitable partner. “We
recognize the value of helping out the community – it’s another way 
for us to give thanks,” says Troy. “It’s been important to us from the 
very beginning to give back to the community that has been there 
for us all along the way.” 

Charity investment in the community

“A tribute to a great Canadian Entrepreneur”

In the 20 years I have known John Palcit as entrepreneur, Board Director and 

Basics Dealer there are many things that stand out during his career and our time 

together. Here are but a few.

John established and developed the only successful, independently owned 

and operated Offi  ce Products Superstore in North America beating much larger 

competitors at their own game. John embraced the idea that operating under a 

National identity (Basics) while maintaining his local identity (Monarch) would 

help his business to be more competitive and successful. John has successfully 

transitioned his family owned and operated business to the next generation.

Monarch Basics really has been a family eff ort for John, Donna, Rick, Todd and 

Troy for the past 50 years and I am grateful for John’s help and advice over the 

last 20 years.
Monarch is in great hands because of the energy, vision and entrepreneurial 

spirit that John passed on to his sons Todd and Troy. What bett er tribute to your 

life’s work is there than that!

Congratulations John, on your accomplishments and career.

Your friend always,

Sean L. Macey

 
President, Basics Offi  ce Products Ltd.

Te s t i m o n i a l
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